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Cover image: Orpheus
Nymphenburg by designer William
Brand. Dark patinated bronze and
the finest Nymphenburg porcelain
complement each other to create

a chandelier full of power and
poetry.
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More than a Stay. A Journey of Heart and Place. We are Andronis.
A group defined by our people, inspired by our destinations, and
dedicated to creating moments that matter. Because at Andronis,
it's not just about where you stay; it's about how it makes you feel.
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ERTFH RN RNEEEPFSRENFIZIREGYRBMENTFEERZER T, /| Kempinski Royal Residence Nymphenburg is adorned with delicate
ceramics made by hand at the neighbouring Porzellan Manufaktur Nymphenburg.
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For many people, travel is becoming more and more focused on
experiences beyond the beach or city break. So, what does travel
mean to you? Maybe it’s a once-in-a-lifetime trip to see a sporting
event or major exhibition. Perhaps you like to savour the essence
of a destination through the authentic flavours of its cuisine. Or
is there a particular building or work of art you’ve been longing
to see? Whatever your motivation for travelling, you’ll find
inspiration in this issue.

For example, our news feature (page 6) is a round-up of the exciting
events taking place around the world in the next 12 months. There
are many reasons for sports fans to cheer, and for history, art
and music lovers, there are spectacular museum openings and a
magnificent new opera house to look forward to.

For a truly luxurious experience, Kempinski Royal Residence
Nymphenburg, a recent addition to the Kempinski collection,
promises a relaxing stay surrounded by tranquillity and history.
One of several mansions built for palace courtiers, the residence
is right next to the Porzellan Manufaktur Nymphenburg. On page
12, we uncover the story of Nymphenburg porcelain, which is still
handmade by artisans today, using traditional techniques.

One of the best ways to get to the heart of a destination is through
its cuisine, and that’s what draws many travellers to particular
places. On page 54, travel writer and food enthusiast Larry
Olmsted serves up his choice of dishes that he believes should
be tasted where they were first created. From freshwater crabs in
Shanghai to authentic raclette made to a 400-year-old recipe in
the Swiss Alps, local ingredients and age-old recipes always bring
a strong sense of place and identity.

These days, more and more people are choosing to travel alone
— it can certainly bring a tremendous sense of freedom. To make
sure your solo adventure leaves you feeling carefree and fulfilled,
our travel tips feature on page 76 is devoted to all independent
travellers, with ideas and suggestions to make sure you get
everything you want from your trip.

Travel writer Tim Johnson is no stranger to travelling solo. So
far, he’s visited 151 countries and seven continents, and yet he
says there are still destinations to discover. On page 42, he tells
us about some of his trips, from nights under canvas to waking up
surrounded by luxury in his favourite Kempinski hotels.

In Moments @Kempinski (page 84) three guests share their own
experiences of contrasting destinations — Bangkok and Dubai.
We’d love you to share your special Kempinski moments too.

We hope that this issue inspires you to explore the world with a
fresh outlook!
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Lgypt

Astonishing ancient treasures

The biggest archaeological museum
ever is making its entrance onto the
global stage. Just outside of Cairo and
offering stunning views over the Great
Pyramids of Giza, Grand Egyptian
Museum houses 100,000 artefacts from
prehistoric times through to the ancient
Greek and Roman eras. This includes
jewellery, pots, papyrus, hieroglyphs
and even a mummified crocodile. For
the first time, King Tutankhamun’s
entire treasure collection will be on
display with 4,500 possessions from his
tomb, along with artefacts from Queen
Hetepheres 1.
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BE THE FIRST

Searching for inspiration for your next getaway? Prepare to expand
your horizons with our showcase of exceptional events and inspiring
occasions around the globe. Be the first to explore a new museum or
opera house, or opt for a more active approach by taking in some of the
world’s most exciting sporting spectaculars. And, if festive experiences
are your favourite kind of indulgence, head to Europe for an enthralling
end-of-year escape.
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Slovenia

A cultural awakening

It's an ideal time to take a trip to Slovenia as Nova
Gorica, and the splendid landscapes around it,
will be awash with events to mark its status as
one of the 2025 European Capitals of Culture.
For the first time in history, the title will be
shared transnationally, with Nova Gorica joining
Chemnitz in Germany and Gorizia in Italy.
More than 400 events are planned, including
music exhibitions, dance ensembles, piano
performances, film festivals, peace walks and
food and wine celebrations. The aim is to use the
title to transcend borders, celebrate unity and
showcase the combined heritage of all three cities.
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Singapore
Adrenalin awaits at an electrifying

Grand Prix

Asia’s biggest motorsport event is taking
place at the Marina Bay Street Circuit with
views of the city’s glittering night sky, from
3 to 5 October 2025. The Singapore Grand
Prix sees the world’s finest drivers compete
at speeds of up to 325 km/h (202 mp/h).
This weekend is a highlight in the social
calendar with an exhilarating atmosphere
around the starting grid, pit lane, finish
line and podium. Off track there’s
incredible hospitality, including delicious
cuisine, spectacular fireworks and live
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entertainment planned from Elton John.

Abu Dhabi

Two museums, one citry

i Shanghai

DHTHIERAZ H B % An wconic new opera house

fry L EE

MRIE A5 AEHIFR 3

Mg R SR A S A bR —— iR The Shanghai skyline is making way for a new
b ZRIGEHRITF 2025 ERERIF, H cultural landmark, with the Shanghai Grand
; - e - - Opera House scheduled to open in late 2025.
s RENTN X 5 RE A= FA) S
J:%Kﬂ‘%%fﬁ{%ﬁﬁiﬂﬂjil‘)ﬂo T Z%WUZ\E’J With striking architecture, panoramic river views,
BEPURBEE IR, =D EMEN R A three auditoriums and a captivating line-up of
B, AT2RDSETE. FRSFHEE, R opera and concert performances, this is the latest
A I A AT B —— phase in an ambitious urban masterplan that
e s . g aims to place the city at the forefront of the globe
TR RIS, LR PHZUR culturally, economically and scientifically. One
RITERTT . RII5E A9 5 7 TR F AR R A B g =X of the design’s stand-out elements is the sweeping
Bk, R — IR ETFAT R, A hEm helical exterior reminiscent of an unfolding fan,
N N R " hile a spiral staircase connects ground and sk
r BREE. W r N Al P g Y,
WP REDBRER, IEFIFRIIRIIR A bringing visitors to a glorious gathering spot on the

M A MR T — AR IR 2107 4L rooftop stage.

HREBEYREYDE — B EYE Cementing Abu Dhabi’s reputation as a
(Guggenheim Museum) FlFLHS 7 [E 5 1 47 thriving cultural magne.t, there are not. one

] Ve e but two museum openings on the horizon.
(Zayed National Museum) R, i —2 LI The Guggenheim is a sprawling cluster of
WAL L S b 2 BRI, o ARV IR R Y T el 2 angular structures with gravity-defying
ANTRBIUN 6 i T AR B R, A R R A A shapes stacked atop. Inside, you’ll find an
- N _ expanse of galleries, exhibition spaces and a
IRRME L B, TENRE RSV, R theatre. It will become the largest museum in
TR — A REIBE. ZIER RO AR R R — the Guggenheim family, which encompasses
A2y, e, B/REZEN—F ISR E New York, Venice and Bilbao. Also opening
KRR A, LR 5 e Tt soon is Zayed National Museum. The rich
L R, ST ol st e UAE
ERIFE, b, MEMSREREHS, ENE evoke a falcon’s wings. There’s even a full-size
FRAI%E — M E RN AR SR S EER 3] reconstruction of a Bronze Age boat, making

AT — 4 2 RN 22 ST IR RS = ik for an illuminating visit.
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Mexico

A sporting spectacular of epic proportions

=Pl

LRS-l Bty An inspirational Olympics

2026 4 2 A, BRFIREEMIEH L2 The spotlight will be on the glistening white
HIZES; 3 H, KREHRES WL AT slopes of Italy for the Olympic Winter Games
B HIESAERACKI (Bormio). BMRENST in Februgry 2026 and the Paralyrgpic Winter

Games in March 2026. Covering snowy
fiff (Cortina) BARAMNFEKRIX (Veneto), K expanses including Bormio and Cortina, as
=% (Milano) EMHME M F AT, BIIEAE well as chic regions and cities like Veneto and
2] 2,900 ZIZHRALE 100 £ HLETE A% Milano, this event will see around 2,900 athletes
195 KO pm, AR oK 22 - RHRE G HRE & 28] competing.for 195 medgls in more. than 100
BT B ETE— ETEME TS events. This Milano Cortina Games is set to be

2026 FEHFM BRI H=EDEREEZT, The FIFA World Cup, taking place across three
B SR AN — R, BREENTE ;:lountries, Wéll be the biggest in the tournatr)nent's
. . istory — and mesmerising Mexico is set to be one
L7, REHR RN TR, 2026 4 6 of the host nations. All eyes will be on Estadio
H, X208 E RS R e BN Azteca Mexico City in June 2026 as it opens the
FI 22455 7R B 15 (Estadio Azteca) i F 5, event. Following this, there will be 104 games
BEG. 104 17 EEG1F BPNE. hne ARl EE across 16 host cities in Mexico, Canada and the

’ . o L US. A Mexican multi-stop trip could be the order
9 16 D TAIRATRITFIZ. TEMLHIR], S of the day, encompassing Guadalajara Stadium

R BPYEIRIFS L2 . SemdbaiiE TS G and Monterrey Stadium to the north, ending with

even more awe-inspiring thanks to the debut
e, UKAE, TEREIRVK. VKER, ZFMIL HAR
BE, BaESFas, HHURMNERER
FEHR I LT

of ski mountaineering, which joins bobsleigh,
curling, figure skating, ice hockey, biathlon,
snowboarding, ski jumping and many more
sports.

HifKE L) (Guadalajara Stadium) FIZEFFERET
3% (Monterrey Stadium) W& L2, ARSERIER
REZKRNER, AEE LIRS,

a retreat in Cancun.
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European
festivities

Feel the Christmas spirit

Europe’s Christmas markets are a delight
every year — and the perfect reason for a
winter getaway. From ornately decorated
wooden chalets and the aroma of glithwein
to handcrafted gifts, the cosy ambience and
fairytale escapism is enchanting. Among
Europe’s finest markets are Budapest for hearty
Hungarian fare, St Moritz for a romantic
backdrop, Munich for resplendent architecture,
Riga for an intimate atmosphere and Berlin for
more than 100 individual markets. Wherever
you choose, you’ll be bewitched.
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NYMPHENBURG
PORCELAIN:
MANU-FACTUM
SINCE 1747

In the hushed workshops and silent studios of Porzellan Manufaktur
Nymphenburg, the time-honoured art of Bavarian porcelain-making
has remained unchanged for almost 280 years. Carefully hand-made

s o0 T . i

by artisans using proprietary colours and patterns, Nymphenburg

ceramics are today regarded as some of the finest in the world. Joe
Mortimer delves into the history of a brand synonymous with quality,
luxury and craftsmanship, and peeks behind the curtain of Kempinski
Royal Residence Nymphenburg, which recently joined the Kempinski
collection.

FEi#ENE / Step Inside

FERTHEURMBEENEEEZED, BFRLETERE—HBERNRYE, XAXVHLNRBEHESL (Neptune) 5EFRIERFEW (Amphitrite) REFEMIFER A (Tritons) Eﬁ:ﬁiigs’oiﬁfis:o!go behind the scenes
B ELRER TP, RIBEEXRMAMREIEZKER - RFIIR (Dominikus Auliczek) F 1770 EI{F, ESMBEZRVIPERM—E-_MERELRZ—, / In the master )

bedroom of Kempinski Royal Residence Nymphenburg, a parade of fine porcelain figurines marches along the bed frame. This triumphal procession

of Neptune and Amphitrite with Tritons as their entourage was originally created by master craftsman Dominikus Auliczek in 1770 and remains one

of the most exclusive pieces in the collection.




—(iTEEERZINA—ERBNEBBHREHEE. THFEERRV|THHANSHER, MG, EEIER, ERIEMERON. FiEMAK. /An artisan puts the finishing
touches to a fine porcelain parrot using a scalpel. Every work of art created at Porzellan Manufaktur Nymphenburg is lovingly cast, finished and
painted by hand.
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Uncovering the arcane arts

of Nymphenburg

I BY JOE MORTIMER *

Pink-plumed parrots stand sentinel in the gardens of Munich’s
Porzellan Manufaktur Nymphenburg, where the Latin term
‘manu-factum’ — made by hand — is upheld with an almost religious
devotion. Masters of the art of fine porcelain production since
the company was founded in 1747, Nymphenburg artisans still
produce every beautifully crafted piece using age-old techniques.

Established by Maximilian ITI, Elector of Bavaria, during a period
when Europe was in the thrall of porzellankrankheit, or porcelain
madness, Nymphenburg became a hallmark of quality prized
among members of the aristocracy; its fine ceramics considered
as both a status symbol and a mark of high taste. Nymphenburg
tableware and decorative pieces would be found in palaces and
royal courts across the Holy Roman Empire, bringing precision
craftsmanship, elegant design and a touch of whimsy to regal
dining rooms.

Since 1761, Porzellan Manufaktur Nymphenburg has been
headquartered in a beautiful Cavalier House — one of several
mansions built for palace courtiers in the 18th century — opposite
Schloss Nymphenburg, the Palace of the Nymphs: a Baroque
masterpiece and former summer residence of the House of
Wittelsbach, which ruled over Bavaria until 1918.

Behind the pastel facade is a warren of workshops where craftsmen
use custom-built tools to carve intricate patterns and artists
decorate ornate pieces by hand. Work is permeated by a silence
born from intense focus and the absence of noisy machinery; a
reverend hush punctuated by the creak of centuries-old floorboards
and the factory’s ancient mill. As in days gone by, belt-driven
potters’ wheels, grinding drums and mixing vats are powered by
water from the palace canals, making Nymphenburg one of the
most energy efficient factories in the world.

There’s an unspoken understanding here that work of this calibre
cannot be rushed. Porcelain paste is ground and mixed at the
factory and allowed to mature for at least two years before it is
used. Pigments too are selected and blended in-house — sometimes
with herbs and scented oils that perfume the workshop — from a
proprietary collection of more than 15,000 shades, and a template
of every Nymphenburg object ever made is kept in the archive for
posterity and future use.

* Joe Mortimer is a UK-based writer and editor.

The company’s current collection reflects its ability to constantly
evolve without compromising on its founding ethos. Elaborate
tableware and service sets based on traditional Bavarian and
Rococo patterns are still produced alongside more contemporary
collections. Decorative items like wall tiles, lamps and washbasins
put Nymphenburg at the crossroads of form and function, while
collaborations with brands including Austrian distillery Reisetbauer
and fashion icons like Karl Lagerfeld and Vivienne Westwood
reflect the company’s pioneering and sometimes playful spirit.

A menagerie of birds and animals including the iconic rhinoceros
Clara — modelled on a real rhinoceros that was brought to Europe
from India in the 18th century to the delight of awestruck
crowds — and those pink majolica parrots play a starring role in
the collection, as does a troupe of decorative figurines depicting
characters from Commedia dell’Arte — the Italian theatre popular
in Europe throughout the 1700s.

Nowhere does the artistry and elegance of Nymphenburg shine
brighter than at Kempinski Royal Residence Nymphenburg.
Situated in another Baroque Cavalier House a few hundred metres
from the factory, this exquisite villa is a living museum where
guests are immersed in Nymphenburg craftsmanship.

In every room, an ensemble of works is displayed in a cabinet of
curiosities, while functional items like tea sets, vases, ceiling lights
and a butler-summoning tortoise are as elegant as they are useful.
Hand-painted fish swim across the wall tiles in one of the seven
bathrooms, while another showcases a spectacular lithophane
artwork made from wafer-thin translucent porcelain panels. The
technique finds its apogee in the sauna where, at the touch of a
light switch, four plain white panels are transformed into vividly
rendered landscapes in purest bisque porcelain.

The original porcelain masters of Bavaria were known as ‘arcanists’,
meaning those in possession of secret knowledge. The term evolved
to describe those versed in the arcane arts of magic and alchemy.
From these ethereal lithophane panels to the impossibly intricate
figurines and the age-old techniques used within the Porzellan
Manufaktur Nymphenburg, there’s more than a little magic on
display in this rare and exquisite corner of Bavaria.
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WO FHEERERIHE 1747 FUUESHANE=ZFHERNEABRREEEEER. LE: FTHFEUNBNENDNRBIEFit. RLMFRAZZE, AA9HNES
PE, WFEMEYS51ESE. / Facing page: Since Porzellan Manufaktur Nymphenburg was founded in 1747, the moulds of more than 30,000 unique items
have been stored in the archive. Above: Nymphenburg is famous for its lifelike animal figurines. Porcelain painters use fine tools to bring out
details of fur and plumage, as well as characteristics and facial expressions.
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EXTHEURMBEENENR—F—BF: ERA. FITEFHRR, TESENTHEERERIHHANER. XEBYWURER. / Every corner of Kempinski Royal
Residence Nymphenburg reveals a new masterpiece: works of art, locally produced furnishings and an extensive collection of figurines, homewares
and dining service made at Porzellan Manufaktur Nymphenburg.




Fﬁ???ﬁﬂf#ﬂliﬂgﬂ, EXTHEIRNEEEELEERMFURMBOAMZE, RRBEREAZAFERE - HHKE (Da

(Pegasus) &£#,/ Alongside the treasure trove of timeless Nymphenburg art in the Royal Residence sit
including the limited-edition Pegasus created for Nymphenburg by British artist Damien Hirst.
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ARETFERBRTINUNMENZREDE, BLEERTFENRMBEERE

B EXTFHFEIRFEESEANS—HISMIHEROENTEMRTIEEZF, W
F—RMNHES %D, / Above: Every item in Kempinski Royal Residence Nymphenburg comes from a hand-picked collection of artisans and design studios.
Facing page: A plumed porcelain parrot from the Nymphenburg collection occupies in a vintage cage in one of the sitting rooms at Kempinski Royal

Residence Nymphenburg.
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03 | WELLNESS

A HISTORY. OF
HAMMAMS

There’s nothing quite like a hammam session for providing
a wonderful sense of wellness. It’s a moment just for you,
when you can recharge your batteries, relax your body
and calm your mind. Hammams have existed for
thousands of years but their heyday was during the
Ottoman Empire. There are still many intricately
designed examples to be found in Istanbul and some
of the most striking have been magnificently restored,
bringing a unique experience redolent of an opulent past.
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A thousand year history

BY ANTOINE GAUVIN

Tucked away in the famous Topkap: Palace in Istanbul you’ll find
the Valide Sultan Hammam which was built for the mother of
Sultan Murad III in the late 16™ century. Walking in the footsteps
of the royal family is a strange feeling — it’s almost as if you were
intruding on their privacy. Recently restored to its former glory
in white marble with highlights of gold, it is now a fascinating
museum. To reach this architectural marvel you’ll need to take a
long walk through the narrow corridors and small domed rooms
of the royal harem. Once in the hammam, you are at the heart of
the ancient tradition of the Turkish bath — a central feature of the
Ottoman Empire’s sophisticated way of living.

INSPIRED BY THE ROMANS

And yet the origins of the hammam are even earlier, since it was
in the 1% century BC when the Roman emperors adopted and
developed a Greek custom, building large bath complexes in Rome
and its provinces which were open to all and free of charge. By the
end of that century, Rome had around 200 ‘balneae’. These public
baths, some of which were huge, featured sophisticated underfloor
heating systems. They were also social hubs where men could
meet, talk about sport or current affairs, and even enjoy a meal.
With the spread of Islam in the 7% century, the Arabs adopted the
Roman bath concept and made it part of their religious practice.
Used for ritual ablutions, hammams became key features of Arab
and Muslim cities.

As more and more hammams were created, their design changed,
breaking free of the Roman thermae style. For example, they no
longer had swimming pools, libraries or gymnasiums. Because of
the ritual importance of ablutions, clear water flowed everywhere,
marking real progress since the water in Roman baths was often
stagnant. A Turkish bath generally consisted of three main rooms:
a cool room for resting, a warm room for relaxing, and a hot steam
room.

THE GOLDEN AGE

Until the 15% century, under the Umayyad and Abbasid caliphates,
hammams sprang up throughout the Islamic world. But the custom
did not cross over into Christian Europe, where it was considered
immodest. The hammam’s golden age was during the Ottoman
Empire, from the 15" century, when they reached their peak
of design and refinement. Many were decorated with mosaics,
intricately patterned domes, and carved fountains. Mimar Sinan

and his fellow architects designed sumptuous hammams such as
the Topkap: Palace example, and the Hiirrem Sultan Hammam,
also located in Istanbul, between the Blue Mosque and Hagia
Sophia.

WELLNESS AND SOCIAL SPACES

Like the Roman baths before them, hammams were also places
to meet and talk. At first they were for men only but in the 12%
century, the great Arab physician Avicenna declared that a
hammam bath was good for everyone’s health and fitness. And so
they were opened to women, quickly becoming an essential part
of their lives.

‘Women went to the hammam for wellness and beauty as well as to
relax, rejuvenate and to meet with friends. It became a place where
women could talk, as well as seek and give advice. Young women
would show off their embroidered towels; older women might
look out for potential wives for their sons. There was a system of
codes for women to signal their status — single, married, divorced
or widowed — by the colour of their towel. These days men and
women still use the hammam separately, but it has lost the social
aspect, with the focus shifting to personal wellness. Urban life is
stressful, but many people have rediscovered the hammam as a
relaxing interlude in a busy day. As a result, they are once again
booming.

MODERN-DAY HAMMAMS

Steeped in history, the Hiirrem Sultan Hammam reopened a few
years ago, following a careful renovation. In this magical place,
it’s easy to imagine yourself back in the days of the Sultans as
you bask in its sensuous pleasure. Beneath its magnificent dome,
visitors are pampered, gently scrubbed and massaged. Before the
massage begins, the hammam master waves a cotton bag coated
in black soap in the air, producing a cloud of foam which feels
like thousands of tiny soft feathers as it settles on your skin. The
experience concludes with a serving of tea and fresh fruit.

Today, beyond Istanbul, many hammams have evolved to become
smaller steam rooms in hotel spas, but it remains an experience that
reminds us of the remarkable benefits of an ancient custom which
has been rediscovered and adapted for 21 century life.




+HE#® / HAMMAMS | 33

T i, i

ERANERTHTIRNE, EREEFRI=XPEEINBEINPFRBRX, AFRZECERE, ¥R FIERNFHFHIAY (Caracalla baths) FQT 216 FERAK, BF S
ABEHNAGHPRAFTEN, LE: BEEIBHIE/R (Lahore) 2RBF (Shahi Hammam) RAPRM, ZAHETF 1634 &, / The steam bath tradition began with the
Romans. It spread with Islamic civilisation throughout the Middle East and as far east as Pakistan. Facing page: The famous Caracalla baths in
Rome, which opened in 216 CE. They were the most luxurious baths the Romans ever built. Above: Inside the Shahi Hammam in Lahore, Pakistan,
built in 1634.




LE. HAKER: RBHRNTEEGAAERY., RERGHNAHEHEIBESTERFR, IRENRENENEBTRIRER, BE, AZ. SN, EXNKETF, T—F
ARSI RS HEYE AMIEE. / Above, facing page and overleaf: The Hiirrem Sultan Hammam in Istanbul. This magnificent, recently restored
hammam offers an out-of-this-world relaxation experience. Warm room, hot room, cupola, alcoves and lounge, the interior recalls the opulence
of the Ottoman Empire.
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ERMMEA: AFFRABHAERET 16 HENRERUERNENENERFEY, REREB. HERER. BREANEERR —THLZEMITENBHFARIMENERNILBEZE,
Above and facing page: The Valide Sultan Hammam inside the 16th-century royal harem in Topkapi Palace, Istanbul. Narrow hidden corridors,
discreet courtyards, heavy decorated doors: the women’s hammams were very secret, private places.
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HR: REEMERNNENESFAAHEBTEEAHRFNRBZE. LA AINEGARENENRGEEENEATUEAR AP ESHACHATE5NKEENRERS.
Facing page: The Valide Sultan Hammam in Topkapi Palace is an authentic source of inspiration. Above: Guests at Ciragan Palace Kempinski
Istanbul can enjoy a modern wellbeing experience in the pure tradition of Ottoman baths.




EEREHE 115 BEEBIS, BRAERITESRURMMME, Af, £HHI 151 TERNBRITERSE- HPBNERL, BRT XHMENEX EREAER, / With 115 beautiful
islands, Seychelles is a bucket list all of its own and is a place that still evades the list of 151 countries that travel writer Tim Johnson has visited.
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04 | ESSENTIALLY KEMPINSKI

151 COUNTRIES
AND COUNTING

Where do you go when you’ve (almost) seen it all? As a travel writer, Tim
Johnson always has an eye on his next destination, juggling back-to-back
flight scheduling, constant time zone shifts and multiple story deadlines.
We asked Tim what makes a luxury hotel stand out from the crowd for
an eternal globetrotter, and which destinations are still on his personal
travel bucket list.
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ERBEAMBRITEFEED, FBERETETRNFEDY, KRMENYHER, BEEEFHIBERMKSHKIE —XLEEZRHiLMBETRATH®E. / Having visited
seven continents, Tim's travel-writing adventures mean that he always has a story to tell, from meeting four-legged residents and tasting local
delicacies to tackling icy waters en route to Antarctica.
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In search of a glorious sense

of place

BY TIM JOHNSON*

It’s a common sensation, always in those quasi-mystical moments
that pass quickly between the joy of a satisfied sleep and jarring
wakefulness. I'm in a hotel bed, somewhere in the world. My eyes
flutter open. Morning light is leaking through the window shades.
And, just for a second, the question pierces through the delicate
gossamer that separates the dream world from the real one. That
is: where am I?

I'm a travel journalist who writes for some of the world’s biggest
publications. I have visited 151 countries and all seven continents
and spent many, many nights in hotels. Travel has always been
a passion for me, from family road trips as a kid across North
America, to the Grand Canyon and the Canadian Rockies and the
beaches of Prince Edward Island. As a young adult, I graduated
to backpacking, spending my nights in youth hostels. Getting the
chance to write about my journeys for a living for the last couple of
decades has been a dream come true.

Since becoming a travel writer, I've slept in many different
places, always in pursuit of a good story. Super-basic tented safari
camps with bucket showers, tracking lions on foot in Botswana,
or elephants in Zimbabwe. Rolling in the bunks of repurposed
research vessels, rocking across the Drake Passage, infamously
and gloriously one of the world’s roughest expanses of water, en
route to Antarctica. Curling up in a traditional nomadic tent while
searching for dinosaur bones in the vast expanses of Mongolia’s
Gobi Desert.

Plus, more five-star hotels than I can count. From the high thread
counts in the sheets to sliding into the depths of the deep-soaker
tubs, it’s all pure pleasure.

But many of them, while cushy, could be anywhere. There’s
no sense of place. None. So those seconds between sleep and
wakefulness, they stretch out. As I've circled the globe, I have
learned the true joy of waking up in a room that’s truly distinctive.
In a hotel that, in addition to all those sumptuous upscale amenities,
also brings the beauty, history and culture of its surroundings right
inside.

I certainly felt that sense of place at Ciragan Palace Kempinski
Istanbul, where I slept like a sultan. During the day, I wandered
the hundreds of tiny shops in the Spice Bazaar, a sensory overload
in all the best ways. In the evening, I returned to a hotel that was

once an Ottoman palace, renovated — and reinvented — to reflect
those days of wealth and power. I dined on dishes with the sultan’s
signature at the Michelin-recognised Tugra then bedded down in a
suite overlooking the Bosphorus. Then, leaving the curtains open,
I watched the lights of cargo ships and party boats alike, making
their way up and down this great strait, between two continents.

That distinctive and unmistakable spirit of the past also lingers at
Hotel Taschenbergpalais Kempinski Dresden, perhaps more than
any other property I've encountered. This recently reopened hotel
is the embodiment of one man, and one woman. August the Strong,
the most legendary of Saxon kings who, the story goes, could snap
iron horseshoes with his bare hands, and Anna Constantia, his
favourite mistress, the first to live in this palace after August had
it built in 1705.

The design reflects the Zwinger and Residenzschloss and other
surrounding architectural treasures in Dresden’s Jewel Box. Plus,
the big bends of the Elbe, echoed up high, in a lobby chandelier.
And this is a place that tells a story, too. One of power, and of love.
I bumped into the Countess of Cosel everywhere, including in four
monumental portraits — such as one touched up (intentionally) by
a graffiti artist, near the lobby. No common hotel, indeed.

Here’s the thing about the world: we all know it’s small, right? But
it is also really, really big. With people and places and experiences
just waiting for you, ones you couldn’t even imagine. So, while
after more than 20 years of being a travel writer, my pace may be
slowing just a little, there remain horizons I desire to reach, across
the globe. I've been to the high Arctic in Canada and Greenland
and Norway and Sweden many times, but never reached the
actual North Pole. Spectacular diving in Papua New Guinea also
continues to elude me.

And two more destinations spring to mind — the cerulean skies and
ancient history in Oman, and the sultry beaches and ultramarine
Indian Ocean waters of the Seychelles. They’re on my list, too.

Fortunately, each of these two destinations features a Kempinski
hotel, so I know that on my future visits, I won’t just sleep well in
five-star luxury because, in addition to that, a very special stay will
await. Every morning. When my eyes flutter open, I will roll out
of bed, in a unique room, with a big day of experiences just ahead.

*Canadian travel writer Tim Johnson’s thirst for a good story has taken him to 151 countries in seven continents, writing for publications including The New Yorker, Bloomberg

and CNN Travel.
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EHHY (R PERHENGESHEBES, EFHEARNEFPHENTHENAKEXR, IREFLETIEHANBARENSY RGERERS, EEFERNERERSD,
AEENREFENMEF] (EE) . / The seemingly endless colours and flavours of the local Spice Bazaar (facing page) directly inspire the Turkish
and Ottoman cuisine served at Tugra, in the palatial surrounds of Ciragan Palace Kempinski Istanbul in Tirkiye (above).
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EEFREFABRSNRMEEE (WR) HERATPLLEESFEFREMNEFR—KE_MNRH R, FHEFRTHZEENERE (LA) , FEMNTU—LRERE
BENFLMERE, —RBYMITENMEHBMEESF N, / The architectural details of Hotel Taschenbergpalais Kempinski Dresden (facing page) are

part of the unique identity of the state of Saxony's capital city. In nearby Pfunds Molkerei (above), handpainted tiles are the backdrop to tastings
of local cheese platters and fresh milk.
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KK, FBEHYHERE, ELEPFEENRDDVEEES, FERMALBRIENIHBHINRHEERE, DIRTHREBHF—MWE, /A future visit to the terracotta hues
of the Omani desert's undulating dunes and a stay at Kempinski Hotel Muscat will add yet another country to Tim's impressive list.




REAFTARRANGNEES, BER—HHMAZERENRRIRNGR, S—ER S RERNEEERAUBEXNERERSE, REXELAYZITRERSANBERA, ERX—EZ
KX T2 %R, / Far beyond the simple act of tasting, eating is an immersive sensory experience that tells the tale of the dish's cultural and historical
context, like the intricate blend of hot and sour in Thailand's tom yum soup.
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FLAVOUR
TOURISM

What you eat, and where you eat it, can reveal the true character of
your destination. Prioritise local flavours and history will reveal itself with
every bite, promising authentic experiences and a true sense of place.
‘We asked travel writer and food enthusiast Larry Olmsted to inspire your
next journey with his pick of dishes that should be tasted at the source.
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Travelling to taste

at the source

BY LARRY OLMSTED*

The explosion of Mount Vesuvius was devastating, but the rich
volcanic soil left behind now produces the world’s finest tomatoes,
Italy’s prized San Marzanos. The most coveted beef calls Japan’s
Kobe home, Madagascar is famed for its vanilla beans, and chefs
worldwide seek out Maine lobsters. But while terroir-based
ingredients can be exported, it’s trickier with recipes for regional
specialities, reliant on traditional ingredients and preparations,
often left behind when national cuisines go worldwide. Despite
globalisation, there are still many dishes done best in the places
where they were invented.

There are many hyper-local dishes worth seeking out when you
travel, and gourmet visitors to Shanghai in the autumn always make
a beeline for restaurants serving the legendary local freshwater
crustacean, Hairy Crab, or Chinese Mitten Crab. These aromatic
seasonal crabs are best between September and December, have
a strong umami flavour with a slightly salty brininess, and buttery
meat with a fluffier mouthfeel than most crabs, filling restaurants
with fragrance during cooking. They are so prized they often
come to the table accompanied by serial number tags proving their
provenance, and while there are creative presentations, the classic
preparation is to steam the crabs whole, then dip the meat in black
vinegar with ginger.

In the Swiss Alps, many traditional dishes involve melted cheese,
but the humblest and most satisfying is raclette. Unlike its siblings,
it requires no special pot, cooker or added liquids, just a heat source
(originally a shepherd’s campfire, as the dish dates back at least
400 years). Raclette, from the French racler, 'to scrape', is also the
name of its key ingredient, a semi-hard Alpine cheese made from
raw cow’s milk in a border region of France and Switzerland, with
protected designation of origin (PDO) status in both. A cut wheel
is exposed to fire or, in restaurants, a heat lamp, until the surface
liquifies. This is scraped with special wooden paddles and spread
on an array of potatoes, pickled vegetables and cured meats. It’s a
social experience, and the selection of foods makes for a varied and
richly delicious meal.

Thailand is a radically diverse country stretching from the
Himalayas to sub-tropical islands, with plains, forests, and river
basins, and its cuisines are equally diverse. But one constant almost
anywhere you go is tom yum (or yam), a soup so central to Thai
identity that in 2021, the government applied to have it recognised
by the United Nations as part of its cultural heritage. It’s a dish
where every household has its own recipe, and there is no one
style, with both creamy (tom yam nam khon) and clear (tom yam

nam sai) varieties, using broth or coconut milk, but the common
thread is a strong hot and sour contrast. Deep flavour and spice
come from shrimp shells and long-simmered, pounded fragrant
ingredients including lemongrass, kaffir lime leaves, chilis, and
ginger. Tom yum is typically topped with chopped fresh coriander
and served with white rice, and you can keep trying it as you
travel, with greatly differing experiences.

Another diverse and varied local favourite is shawarma, a Middle
Eastern signature dish dating to the Ottoman Empire. Both a sit-
down meal and beloved street food, it is the method of cooking,
not the protein, that makes this dish. Sliced raw meat flavoured
with Middle Eastern spices such as cumin, cardamom and paprika
is stacked and formed into a large, inverted cone that is slow
roasted on a vertical spit (the name derives from Ottoman Turkish
for 'revolve' or 'rotisserie'), constantly sliced from the outer edge as
it cooks, creating a mix of crispy and succulent meat. It originated
in Tirkiye with lamb but can be beef or poultry, and was even
exported to Mexico by Lebanese immigrants, becoming zacos
al pastor. Shawarma is served as a sandwich on pittas or thinner
flatbreads, usually with tahini or toum, an Arabic garlic sauce.
In the Middle East it is more meat-centric, with simple chopped
onions, parsley and sometimes turnips, while Tiirkiye, where it has
become doner kebab, adds lettuce and tomatoes.

Over in Germany, it's said that there are some 1,500 kinds of
sausages, or wursts, but one of the most important — and least
understood — is Weisswurst, a Bavarian speciality found around
Munich. Named for its white colour, it is made from veal, with
added pork fat, chopped onions, parsley and a light touch of spices,
including mace, nutmeg and cardamom. For Oktoberfest visitors,
it is a staple of morning-after recovery from overindulgence, as
Weisswurst's most unique attribute is its popularity as a breakfast
meat. Just as Italians raise an eyebrow at foreigners ordering
cappuccino after 11:00, Weisswurst is traditionally enjoyed before
noon, as it is neither smoked nor preserved and has a short shelf
life. Sausages are simmered — never boiled, as they would split —
and often come in a bowl of water to keep them warm, although it
is not soup. You peel the casing off and eat only the insides, like a
banana, accompanied by pretzel and mustard, and it is considered
bad luck to eat an even number of links.

These dishes are all very different, but what they have in common
is that they were created to make use of the best local ingredients,
and that is what still makes them so special centuries later.

* Larry Olmsted is an award-winning journalist and bestselling author who has published several books and thousands of articles

for major newspapers and magazines worldwide over the past 25-plus years.
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HEBEENSAMBYREEERE, RIFEERE, EULUHLFBMENREZERIFEEZIK. / A trip to Thailand wouldn't be complete without a taste of tom yum
soup, a beloved Thai dish that is believed to have been created by the Ayutthaya Kingdom to showcase local ingredients. With two hotels to
choose from in the country's capital, a stay at Siam Kempinski Hotel Bangkok or Sindhorn Kempinski Hotel Bangkok is the perfect base to start
exploring the tastes of Thailand.
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HIXARNTERNERABEZZHNERNATERTHRHATMR, AEKBRUHDPERMNERPEEAT, SESRNIEL, EUBRRNERSHRA—ERA, NTERTRREY
. FMBEEKRFHHE, EERRENREZCRRFAFRMLESN, PREBEACAFHREHE. BERTRREFBFLTFENREELSNRHGEERSE, BHNERMRELNRG
HNiImEE —XENBLE5RS, ZEENNEKRIRMNENS B, / Traditionally a Swiss dish, melted raclette cheese is warmed and scraped from the half
wheel over potatoes, and is accompanied by pickles and charcuterie. With unpasteurised and pasturised varieties from cow, sheep and even
buffalo, raclette is produced in accordance with recipes that pass from generation to generation. In the heart of the Swiss Alps, Kempinski Palace
Engelberg is surrounded by the mountains and valleys that many of the Alpine cattle call home.
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®RIFHEHE. / Best enjoyed between September and December, Hairy Crab is an aromatic dish that is a delicacy in eastern China, home to Grand

Kempinski Hotel Shanghai and Kempinski The One Suites Hotel. Often steamed whole to preserve their moisture and flavour, the eating process
can be messy but the reward is silky with a luxurious mouthfeel.
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06 | REWARDING LOYALTY

LIVE LOCAL

There is something supremely rewarding about
venturing out to discover the hidden depths of a
destination, immersing yourself in its culture and
gaining a more nuanced understanding of its people.
With this exclusive KEMPINSKI DISCOVERY
experience in breathtaking Kenya, you can spend an
absorbing afternoon at a leather factory — surrounding
yourself with the beauty of artisan products and
passionate craftspeople.

Live Local

Scan this QR Code to browse Experiences
around the world
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A unique perspective on Kenya
and its incredible people

Travel is evolving, and guests are increasingly keen to go beyond
carefully curated pictures to gain a true flavour and authentic
understanding of their chosen destination.

Sandstorm Kenya offers just this type of unique experience, with
a rare glimpse into life and locals in a leather factory producing
luxury goods. An immersive tour at Opportunity Factory, which is
also an art hub housing ceramics, stained glass and screen printing
studios, allows you access that is often beyond the reach of visitors.
Here you’re presented with an exceptional opportunity to get
under the surface of what makes this nation and its people tick.

CREATIVITY IN ACTION

Sandstorm’s fascinating story began two decades ago when it
was making safari tents, an essential commodity in Africa where
visitors have flocked for many years to see its staggering array
of wildlife. Eager for sustainability from the start, and thinking
creatively about how to use excess materials, they stumbled upon
the idea of using this excess canvas to make bags. And these bags
quickly became the nucleus of the business.

Based in Nairobi, and within easy reach of Villa Rosa Kempinski
Nairobi, here you can glimpse every step of the fascinating journey
to produce bags and accessories. From touching the raw materials
in the tannery, to selecting patterns and embossing leather, every
element is covered, from concept to creation.

PUTTING PEOPLE AT THE HEART

The polar opposite of mass production, individual craftspeople
painstakingly cut, stitch and assemble each bag, one by one, from
start to finish, perfecting every detail. In fact, Sandstorm are so
keen to celebrate the individual people who are the backbone of
the business, that the name of the sewer is emblazoned on the
inside. This mark of pride is a powerful and tangible reminder
that it’s people, not machines, who make these products. And of
course, it imbues the bags with a character that you just don’t find
in our fast-fashion throw-away society.

Strolling around, visitors can’t help but be struck by the ingenuity
and strength of the Kenyan people. Indeed, Sandstorm’s mantra is
“Kenya isn’t just where we are, Kenya makes us who we are.” The
people here come from diverse backgrounds across the country,
but this is far more than a job. It’s an art form and a stable livelihood
to support their families. They are rewarded with fair wages, safe
conditions, growth opportunities and financial independence.

EMBRACING THE RICH HERITAGE

Empowering the artisans, especially women, is key to Sandstorm,
as is preserving Kenyan culture. And they do this through
upskilling craftspeople in beading, weaving and crocheting.
Training locals in these arts helps protect, uphold and safeguard
Kenya’s rich heritage by passing down valuable techniques to
future generations. And putting these traditional elements at the
core of the designs means these crafts will endure.

As you might expect from an organisation that truly cares about
Kenyans and Kenya, the materials really matter too. The leather is
locally sourced and ethically tanned. The offcuts are given a new
lease of life when they’re repurposed into stunning bracelets and
accessories — showcasing the potential of what might be discarded
by other manufacturers. Produced in small batches, waste is low
and mindful consumption is high on the agenda. Crucially, it’s not
just the materials that are durable, the timeless designs are too.

CONNECTING WITH LOCALS

So why is it important for Sandstorm to be seen? It’s about
connection. With so much attention on the wildlife prowling
the wilderness in Kenya, it’s refreshing to shift the focus to the
people. So many of our experiences as we travel are about fostering
connections and this is a rare opportunity to do just this — to
meet, to unite and to celebrate the warm-hearted locals and their
heritage.

And what better way to remember your visit than by taking a
Sandstorm bag home, either from the factory itself or from the
boutique at Villa Rosa Kempinski Nairobi, as a treasured reminder.
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BRI Sandstorm BERFTELRENRSERAFENREHR. / A glimpse behind the scenes into the world of luxury leather goods and traditional
craftsmanship awaits visitors at Sandstorm Kenya.
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HERE Sandstorm I MWFIRSRBEAFRERMPHLERNASLHMEANAR. HE. GREUEN. XEFSHEFNEOMEIRMEEIEE, MEEMNESR, JIERMNSR
%, 5— QAT HEEEMIFN . / The beautiful handcrafted goods at Sandstorm Kenya are inspired by the splendour of this East African nation and
the dedication, skill, resourcefulness and creativity of its people. With an array of bags and accessories from which to choose, there is character in
every detail, from the cutting and stitching to embossing and beading.




ERFEASNARMENTCR, FIBHARRARANBEY®RSIAEN, RAMBKITENHRIIZE, /Bridging East and West, with a fascinating blend of historical
charm and modern energy, Istanbul is a popular choice for solo travellers.
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HOW TO MAKE SOLO
TRAVEL SERENE AND
SPLENDID

Whether it’s a sublimely relaxing escape with a focus on rejuvenation,
or a high-octave adventure off the beaten track, travelling alone can be a
uniquely rewarding and liberating experience. Soak up the destination of
your dreams through a clearer lens, free from distraction, guided only by
your own whims and passions. From the inspiration and the itinerary, to
essentials to pack and people to help, here we’ll guide you with tips and
tricks to elevate your trip and give you a new perspective on the world.
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TIP #1

PUT YOURSELF
FIRST
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It’s not often in life that we’re granted the freedom to make it all about ourselves. So grasp this exceptional
opportunity with both hands and tailor a trip completely to yourself — whether you’re happiest delving
into museums and cafés on a city break, or seeking a pursuit that is altogether more exhilarating and
empowering. When you’re looking for ideas and inspiration, think about what you want to get out of the
trip and allow this vision to shape the destination. You may want to centre your retreat around a particular
interest, event, festival or exhibition for that extra atmosphere or camaraderie. And, if this is your first foray
into independent travel, you could start on a smaller scale with a weekend break before working up to a
more ambitious adventure. One of the benefits of solo travel is undoubtedly having free rein and fluidity
over every element, including following your own agenda and schedule. Yet for extra peace of mind, it
may be a good idea to have parts of your itinerary booked, such as airport lounges, transfers and hotels.
It’s also helpful to have an outline for each day to avoid feeling adrift. Think about what makes your heart
content, from a long lie-in and slow breakfast, to shopping, sightseeing or golfing. Remember to set aside
time for unadulterated unwinding, such as gym sessions, sunny afternoons by the pool, or revitalising spa
treatments. With the priority being a sense of wellness, allow yourself to be self-indulgent.
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~ TIP #2

PACK YOUR
FSSENTIALS

When travelling alone, give extra consideration to packing, so
you have everything you need to feel relaxed and carefree. You
may want to include a spare phone charger, battery pack, medical
kit, phrase book, portable door lock and selfie stick or tripod so
you can capture meaningful pictures. Packing conservatively
makes it easier to carry luggage, but do include a comfortable
pair of shoes or trainers as it’s helpful to familiarise yourself with
the area around your hotel on a daylight walk. Printed copies
of your passport, insurance, flight details and boarding passes
are also important. Store these in the safe in your hotel room
and email them to yourself so you can log into your account and
access them if your phone is misplaced. Save phone numbers for
your hotel, bank or credit card company and local emergency
contacts in your phone ahead of time and you may also want to
download Google Translate on your devices. Some guests like
to contact their hotel ahead of arrival to let them know they’re
solo travellers, helping them to feel at ease and get the trip off to
the perfect start.
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TIP #3

KEEP YOURSELE
CONNECTED

It’s worth thinking about — and letting your loved ones know
— how and when you intend to make contact so you strike the
balance between staying connected and having the peace and
solitude, with respite from endless emails and messages. You
may want to share your itinerary using apps such as Triplt and
Wanderlog where you can upload details about flights, hotels
and excursions. You could give friends and family glimpses of
your travels on social media or set up a specific messaging group
so everyone gets an insight without being bombarded with tales
of your voyage of discovery on your return. This can also serve
as a record of your escapades, so you can reminisce when you’re
back to reality.
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TIP #4

SAVOUR
YOUR FAVOURITE
FLAVOURS

For some solo travellers, the prospect of eating alone can feel
daunting, but you could try re-positioning it as an opportunity
to eat your favourite cuisines without having to consult anyone
else! Plan ahead by researching and making reservations at
local restaurants that appeal to you and your palate. And, if
feeling conscious, bring a book or iPad and headphones for
entertainment during mealtimes. Think about more informal
settings for food and drinks, such as dining in the hotel lobby or
bar, grazing at food markets, or opting for restaurants with more
communal and inclusive canteen-style tables. You will always
find sommeliers and waiting staff who are delighted to share
their insights about the area and attractions. Of course, after a
long day exploring, you may prefer to indulge in room service
and bask in your own company in the most elegant surroundings.
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TIP #5

FEATAR S f LA R 1E SR BT, FREA, EAEAE FRATT, Al

DRI RHEGF — V), TR R M, H R 2 E, 5t LET U S H E LP

SEWEE R E R, AT EABIAS ERR— )Gz

P, LR AT DAEE TC S I B T o MR RS, BRIR R L, 7R If you’re hankering after a solo trip but don’t know where to
EET, start, allow us to step in and offer our boundless knowledge and

insight. Kempinski concierges are experts in their respective
destinations and cultures. From ordering taxis to assisting with
language, and from co-ordinating excursions to arranging private
drivers and guides, they are here to help. They’ll endeavour to
find pursuits and places shaped around you and your interests
and, with their local wisdom, they can guide you to the most
breathtaking beaches or divine restaurants. So, allow yourself to
sit back while someone else does the work for you. Whichever
way you choose to while away your days and nights, on returning
to the hotel, you’ll feel like you’re entering your own private
sanctuary with a team on-hand to make your break effortlessly
easy — so you can focus on indulging your passions, stimulating
your senses and discovering both the destination and yourself.
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TIP #6

AND DON'T
FORGET...

While travelling on your own terms is heavenly, and there are !
infinite advantages in terms of independence and spontaneity,
there may be times when you want to share the experience
with others. Companionship and connections are all part
of the adventure. The concierge at your hotel will be able to
recommend activities such as cooking courses, dance classes or
wine tasting, so you can hone a skill while enjoying the sociable
benefits. You could join a walking excursion, museum tour, boat
trip or yoga session, or take on a new challenge. Whether that’s
surfing, snowboarding or dune bashing, you may find yourself
chatting about your shared experience with fellow participants
afterwards, over a coffee or drink. Remember, when you venture
out on your own, conversations are often sparked more naturally
than you might imagine, whether that’s asking a local for
recommendations or a fellow traveller for their highlights. And
all of these encounters can offer new angles on your destination,
making your adventure even more enriching and fulfilling.



SBFE AT A 8 L SR E S K AT R A RS, AEAKBRBMRRET B THNSEM, / The infinity pool at Kempinski The Boulevard Dubai overlooks the
Burj Khalifa and offers a calm oasis for rest and relaxation.
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MOMENTS
@KEMPINSKI

A tranquil getaway to Sindhorn Kempinski Hotel Bangkok surrounded
by welcoming Thai culture and cuisine. An inspiring adventure between
tradition and innovation at Kempinski The Boulevard Dubai. Two of our
guests share their special moments — we hope their experiences inspire
you to explore our world. And don’t forget to share your own @kempinski
moments with us on social media!
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QO ERFnEIIEIEE)E / Sindhorn Kempinski Hotel Bangkok
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“The thing that left a lasting impression on me

was the bar. The cocktails are masterfully crafted,
and the food is absolutely exquisite.”

4 @CHADWICK000000
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BARTEKE E/ T2 R, BIRIURITRMAE BB —EANMETXRAENENTEE, BT 2R REEREEIR
J kI, 1E AR BE R B S NI IR T 3 5, B VKIBHHE R Firefly Bar JHIE, MR 6012 B EAREFESARIE, WEIEE,
BB M EEBER DR, RERIRE R, —EAEEIL, WO T b= AR AT PETER R, REZLBALGFERRX
JEET YO AT, / I've been to Bangkok over a dozen times, but this trip was special because I stayed at this beautiful hotel with my brother,
who has a passion for photography. My favourite spot was the pool, especially for the stunning city views, closely followed by the Firefly
Bar for its creative cocktails and cosy ambience. When it comes to food, Pad Thai was my favourite dish, and it’s really unmissable if you’re
visiting Thailand. For my next Kempinski moment, I’'m heading to Istanbul and I can’t wait to discover the city.
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Q  JHFEHPRAE I ERTFIE)E / Kempinski The Boulevard Dubai

@ALEXJSEARLE @PATTY SEARLE

BNEERMFRZRT, BOUMEFE (Patty) BEMBEAEL, FRRIRITIEREESIZIVEMTD (Desert Safari), BE5EEIRRET [
PHAERIRITHIRESE, R REMZE50)5, E La Brasserie Sur Le Boulevard &JT 2 M — 35 & R W4 FER IR T X— L HRZ
AT EHB RS R A IR A HESR AR 40 5, EMAENIRS ER2 I AR ASSNIREE, T —RIYIERE 2R, RIMNFERZEZ—T
WREEARNZRH, Kk BN T — BB, / We’ve visited Dubai several times because Patty used to live there. One of my
favourite memories from this trip was the desert safari because it truly captured the essence of an Arabian adventure. After that excitement,
dining at La Brasserie Sur Le Boulevard was the perfect way to unwind, especially with their grilled Wagyu ribeye, but the service was what
really made the stay special. For our next Kempinski moment, we love a blend of modernity and tradition, so we’re eager to explore Jordan.




RICHARD MILLE

RM 43-01 FERRARI

Manual winding tourbillon movement

70-hour power reserve (+10%)

Baseplate and bridges in grade 5 titanium and Carbon TPT®
Split-seconds chronograph

Power-reserve, torque and function indicators

Case in microblasted titanium and Carbon TPT®

Limited edition of 75 pieces
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A Racing Machine
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